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* INFOFISH is an Intergovernmental
Organization set up by FAO for marketing
information and technical advisory services s
for fishery products in the Asia Pacific Region ey @
and beyond.

 Based in Kuala Lumpur and hosted by
Malaysia since its inception in 1981,
INFOFISH has as its members: Bangladesh,
Cambodia, Fiji, Iran, Malaysia, Maldives,
Pakistan, Papua New Guinea, Philippines,
Solomon Islands, Sri Lanka and Thailand.

* Training programmes, workshops and
seminars, organization of conferences, and
by executing a variety of projects in the
fields of trading and marketing, processing,
aquaculture and fisheries. Website: http://infofish.org/v3/
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GENERAL
New acereditation standard for crews

Global- A new voluntary, independent and accradiied
third-party cariification programme for labour praciices
on vessals in wild-capture fisheries around the giobe
s baing promotad. It is called the FISH Standard and
cavers the following arsas: Faimess, Integrity, Safsty
Hesith (FISH). Developd by 3 diverse group of sxparts
and stakehoiders in fisn harvesting, it aims to assure
s2afood buyers that the fish they ar= buying. and seling
= harvestad by crews that are sthically hirsd, tresied
with respect. paid properly. and allowed fair access
to address grievance. Underpinning eacl e
categories is & variable number of criteria formulated to
capture the key labour concarns identified by relevant
international bodies such s the ILO. as well as
refiacting other sacial issues of relevanca fo the secior.
There are 28 eriteria in all. Beneath sach criterion is
a set of indicators which set thresholds defining the
performance leval that an entity must achieve and
maintain. Collectvely, this suite of indicators reprasents
the audit eritena of the FISH standard for Craw.

Sourse: INFOFISH Infemational 2/202

FAO, WHO and Codex cslebrate World Faod
Safety Day 2021

FAO Director-General Qu Dongyu and WHO Diractor-
Ganera Tedros Adhanom Ghebreyesus urged global
action to ensure that everyone has aceess 1o ‘safe
food now for a heathy tomomow through video
messages 3t the epening of an online Zoom gathening
on 7 June 2021. Food safety is essantal to achisve
more effcient, inclusive. resiient and sustainable

agrifood systems which provide healihy foods for

g

General noted that when food safety is improved. we

reduce hunger, malnutriion and infant mortaiiy. In
thesa trying times, we have 3 collective responsibily

special gussis 3s the Codex parent organizations held
their World Food Safety Day event live onine. Science
s central 1o food safety said Soumya Swaminatnan
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July 2021

HO. The Chief Scientist suplained how science
brings solutions as has been seen with the COVID-19
andemic. Scientific advice provided by WHO and FAQ
to Codex is eritical for the development of fod safety
international standards which are based on sound
science. | have seen how the Codex Alimentarius works
and what a wonderful and sustained collaboration this
has been said Dr Swaminathan. lsmahane.

Chisf Scientist, FAO picked up on the Word Food
Safety Day slogan Food safety is everyons's business

how the new FAG Food Safety Strategy will support
member countries with the dewelopment of their food
safety capacities by encouraging an inclusive approach
that engages stakeholders from regional, national
and local levals. Focussing on topics ranging from
youth education 1o waler management., combating
ansmirobial, resistance rnational
markets food prosessing anc Ore Helt, partpants
Ganed 3 valuamle InSight on the eme for safe
food now for a healthy tomorrow.

Source: hitp:/iwww. fao.org/fao-who-codexalimentarius!

New dataset on FAO Fishstatd

FishStatJ is a Windows and Mac application to acesss.
FAO's Fisheries and Aquaculture staiistios. Data.can b
exracted and aggregated according to difierent levels

etails and intemational standard classifications.
The dataset can be downlosded from this ink: http:l/
www.fa0.orgifishery/ststisties/safware fshstatien. The

from publicly available import nofification portals.
These are the Eurspean Union Rapid Alert System

Food and Feed Portal, the website of the Ministry
of Health Labour and Welfare of Japan, the Import
Refusal Report of the Food and Drug Administration of
the United States of America. FAO has baen compiling
information on impart e-natifications for fisheries and
squacuhure products for decades, and systematically
since 2010. FAC Globefish annual analysis is avaiiable
on the website: http:/www fso.

had not been published until now. Additional data fram
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Calendar 0

INFOFISH, based in Malaysi, and set

‘up with the assistance of FAO, provides harvesting

Advisary Services related to Fishing
Technology for the Asia-Pacific. It
strives to facilitate of i

Informat

logy and fish

5 on varions aspects of

industry alse appears in INFOFISH
a

information on fishing techuolozy
and equipment for the industr
bBesides research and training. It
also promotes links among research

section om ‘Industry Notes
provides information on the latest
developments in the zlobal fisheries
scene. New equipment andinnovations

institutions, administration and Lre also featured. Comments and
industry. Since 1952, INFOFISH, contributions are welcome, as are
issued a quarterly newsletter collating requests and recommendations for

global ficheries news and advancements

inclusion in the maling lit.

FAO Virtual Training Course on
Surveillance and Monitoring of
Antimicrobial Resistance

in Aquaculture

in collaboration with IHB-CAS and INFOFISH

Only Day 1 and Day 2 open for 2l Rs

Fishing Technology Digest

‘April - June 2021
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Global Fisheries production 2020 by
Volume

JapanNorway

Philippines 204 2%
3%

Bangladesh USA

3% 3%

Peru

\degnam
5% India

8%

Global Aquaculture Production 2020 by Volume
(excluding aquatic plants)

Chile  Thailand
2% 1%

Myanmar oth
1% thers

Norway 7%
2%
Egypt

Bangladesh 2%

Vietlam
6%
Indonesia
ey India

10% China

60%
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WORLD FISHERY IMPORTS (IN VALUE) 2021

United States
17%

Others
36% China

9%

Netherlands

3% sweden

Sruth Korea
Germany
4%

4%

6%

 International seafood

imports in 2021 increased by
15.85% compared to the

decline of 7.26 during the
previous reporting period

* Top importers of fish and

fishery products by value -
USA, China, Japan and Spain

China moved up as 2"
largest importing country
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WORLD FISHERY EXPORTS IN VALUE, 2021

Revival of the food service sector

Fishery exports up by 16.85%
compared to 7.19& decline in
2020

Exports increased from most
exporters

Exports by Asia countries
increased by USS5.42 billion

N
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LOGO
ASIA : Producer and Market |
» Over the last few years, demand for foodfish including feemgetiieniai.
. . isty with high levels of vitamin D and S
|mp0rtS ShOWGd Steady grOWth When IN many +r"|n.ln‘|s::ur exceptional selection of

non will make you crave for more.

traditional western markets the growth rates
were negative.

* Besides increasing fish prices, higher imports of high
value fishery products mainly of coldwater species.

* Focus on popular imported products: Salmon,
bivalves, cod, lobster

* Imports of pangasius catfish fillet increased over the
past decade by 810%.
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Asian market absorbs more high value seafood compared to anywhere
else in the world

* Domestic markets in Asia have developed significantly in the past decade

* Improved cold chain, distribution and marketing systems + the supermarket culture,
have supported higher fish consumption in many domestic markets, including in
places where fish has not been popular

* Demand in the retail and catering trade takes away supplies from export markets

 Most importantly, rising fish price did not have much negative affect on the
consumption growth

RM233 42 ++ i
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Fish sold through wholesale markets, supermarkets, wet markets, night
markets
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asty with high levels of vitamin D and
elenium, our exceptional selection of
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High value products taking more shelf space )
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INFOFISH Value Add for better Access
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Consumers willing to pay premium prices for quality products

Bfbece 17/
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Philippines — A good example of product diversification

VALUE-ADDED PRODUCTS

Ready-to-prepare

BURGER

SHANGHAI EMBUTIDO CHORIZO
__NUGGETS TUNA FINGERS

. E ] 'q—f E‘:‘ kb

PATTIES
TOCINO

TUNAINUGGETS
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In this part of the world...nothing
goes to waste!

i
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Salmon head

TN

Salmon Head Grilled

12.00

-

Salmon bones and meat
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seafood dropped due to movement
restrictions

Disruption in seafood supply chain

* Consumers spending to direct channels for

New ways of reaching consumers

Choice of the seafood formats
- fresh, frozen, canned

-shift in consumer preference/ready to eat, ready to
cook/ for the elderly

Increase in usage of online platforms for seafood buying
(fresh and frozen products)

Increase in wholesalers/processors are selling directly to
consumers

Grab food, Shopee, Lazada, Tmall, Ali Baba etc

Exports of processed, ready-to-serve and canned seafood -
highly demand in the retail level

&
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Developed a

Grocery Delivery App
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Downloads!
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FRUITS & VEGETABLES
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Fruits & Vegetables cn l_d Stﬂ ragE

The fresk food people
- Select Subcategory -

Sign in fo start shopping

Areedy § customer T

jayagrocer.com

" - —‘. _ - -
‘ R P S bore i Pl tdsinteractive.tescolotuséthl=en

Categories v Home Top charts New releases

My apps

Shop Tesco Lotus

TESCOLOTUS  Lifestyle
<
Games =

Family @ This app is compatible with your device

) wild Tvers
Editors’ Choice [2] Add to wishlist

Account

Payment methods
My subscriptions a E E'I 3 ﬂ
Redeem ﬂSU

My wishlist tuusuLia :

o 7 M - e
My Play activity 1l - / | IIII”II

Parent Guide

MY FAMILYMART

ONLINE

12:39 PM
11/10/2020 E

i@ © Type heretosearch ! | P [ 5 A E 4y D ENG



Inbox - shirlenemanthony@gn X

anthony@gmal X | M (no subject) - shirlene@infofishc X | M Inbax (9) - info@infofishorg - 1N X [ Packages - HNKseafood

hnkseafood.com/collections/packages

RM153.00 MYR.

slearbaat sel RMZSDO0MYR K st

Ses fish filets comba set A RMS335.00 MYR

M Inbox (15) - shirlene@infofish. X M Inbox (55} - info@infofish.org X | m Duolingo - The world's best w: X

@ grocerydelivery.asia/meat-seafood/fresh-seafood.html

£ Type here to search

& Lagin %, Register w Wishiz

b=
GROCERY ' DELIVERY

L THERE

FRUITEVEG MEAT & SEAFOOD DAIRY & CHILLED FOO0 CUPEDARD

MEAT SEEAFCOD ./ F

COUNTRY PRICE  TYPETEMIPERATURE

On Sale

fo@infof X ‘ Duclingo - Theworlds X | G onlineseafood inindia X §& Frozen Seafood

- shirlene@infofish.c. X | M Inbox (9) - info@infofishorg - I X a Malaysia 1st HACCP Seafood On X +

18.2.7jpag
l Fresh Seafood delivery in Phne X

3 Compare

Fortune Set

RM238.00 MYR

\ihica Fomex [ avell Dvcssed- Sas i Heyaen Stniess Clssneé Shrimgs small-1 Clesned Shimps Larga-1 Ky
£1,315.00 1 2373.00

. Tiger grouper ¢
1.8kg+- = 1pc
2. Threadfin fillet (%
500g = 2pkts
Halibut filet (‘5% Srageercs St
500g = 2pkts -
. Sea white pray
31/40 = 1pkt
5. Asari clam
500g=1

Eobia/Memha Loy B4 K
2829.00

+
aQ &« 0O N

Mew tab
Mew window

Mew incognito window

History
Downloads

Bookmarks

Zoom

Find...
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Inbox (56) - X & Duclingo * SI' Flights to now X £ Singapore Airl X B Cine on boare X

wiachmiuunsh
129.-

g/ plan-tr -your-sia/rest,

HELP FEEDBACK SINGAPORE - ENGLISH w

Plan travel Flying with us  Travelinfo  PPS Club / KrisFlyer  For Businesses Q Login Sign up

Pasta JEeef Bolongnai
wiadulodu
129.-

Caesar Salad Smoke Sal
fnsadansauousundl
99.-
Chicken Tk

Naan Bread or
IrifinrirersSoumdoLn

Home Discover Your Singap Restaurant A380 @Changi

Mixed Seafood Yi

160.-
By using the website, you are agreeing to our Privacy Policy (updated 12th Feb), Terms & Conditions and the use of cookies in TR
accordance with our Cookie Policy.

B 121640391_9763...mp4 A B 10000000_28121...mp4 A~ Showall | X
b4 % Duglinge - The world's X & airlines cafe - Google & X + -

& QA w O N

& LOGIN  Sp SUBSCRIBE Q,
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Oct 14, 2020 Oct 15, 2020 i Real Estate NYC | Sponsored Listing

COVID-19 SPECIAL

On board a 'moon-gazing' flight to
nowhere in Taiwan during Mid-Autumn
Festival
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& 'g Frozen/fresh Seafood.. Q

John Ho
6d-Q

Py New item arrival : Local Half Shell Scallop. Size
available: 20/30, 30/40, 40/50. Kindly leave a
comment below if interested or contact
012-3861311 (Whatsapp only) & &

RM1 - PETALING JAYA, SELANGOR
Half Shell Scallop @}

o
oy Like £ Share

Xiiao Xiiao Sheng
2h-@

Ri2kgi2 &%

18:44

« . Live Seafood And Fres...

Akiessha Faith Porquiado
5d:Q

Seafoods available pm ning po

Location:parafiaque
MOP:COD/GCASH/BDO

PLS CONTACT DZ#09162249698
! TR 4156 &

15 comments

oY Like £ Share

Ath Pherun
\ 40ctat18:33- @

[ L]
@
& g ~ v

Like Comment Share Send

MD-1st
Seafood trade in Bangladesh,inspection of...
10h-®

Scampi
Origin:Bangladesh
Send your inquiries.........

Comment

The Wall Street Journal
WSJ 8213801 followers

A & ® 4o 9=

Home My Network: Post Notifications Jobs

FijiFresh Seafood

Arts Village - Pacific Harbour
Fiji Pacific Harbour, Fiji

Fish FijiFresh Seafood
° ——) 19 August- Y

FijiFresh Seafood supplies locally caught
seafood to Fiji Island customers.

Supplying quality local seafood to
customers in The Fiji Islands

[ o

27,615 people like this

27,690 people follow this
10 people checked in here
450-2018 or 9184-664

end message

Q0 croQ

Price range - ££

fijifreshseafood @gmail.com

X

Closed now

il Digi WiFi Calling & 3:48 PM

Vanamei Prawns available at $40.00/kg.

@ W@ 80% 4

KL Fish Market Sdn Bhd
D maR
Sponsared - @
FINEST SEAFOOD DELIVERED TO YOUR DOORSTEP!!
BREGERERAT | | 2AD D

... Continue Reading

EREaHE ...

See Translation

FOOD DELIVERY ;8 B£ BT %

JUNE 2020

it

‘ SEA

Live Frash Mud Crab &% M

05k 07kg RMB.20/ 1000
Q7kgBup  AMO.GD 1009

Frozen Tiger Prawns 1 5 & R4

Hybrid grouper £ EE
Qkg - 1.4kg AMB2/kg

1.5kg - 2560 RMSIYKG

26kg++  RMSGKG
‘Golden Pomfret & A

askg- 1.1k AMaog €4

X - * Jenahak L9
o E 0Bkg-08kg AMAGKD
WKL 2125Rg AMTS s

ERITENG M me
An Xin Chicken %4059
Whole £ 15-1.8kg AM20/kg. Threadfin (Senangin) 5% @

Ok 0kg RM3EAQ U

‘Siakap (Barramundi) 55 &
Breast M3 0405y AMAORG .+,
Fol RN 04-05kg AMIEKG Had Dz?&;w ‘::”M —ﬂ‘

28k <
FREE DELIVERY
FREE delivery from our farm 1o your he Klang Valley for every

iTH S F RM2008] 5 (ShEHE)

‘Place your order onlina through our website! fo.or whatsapp.
EF R RN FB  WhatsApp TS B8,

ww, 100% Fresh, Antibioic fres
‘Whatsapp: +6019-322 0088 100% ¥ilf, TINER

Messenger

@ Send Message

118 Comments 199 Shares

Q0617

ute show on th...

RM69/500g

**5. Alaskan King Crab Leg RM298/kg
**6. Unagi with Sauce RM190/kg

» 360+-g per pack (RM68+-)
**7._Smoked Salmon RM68/450g pack,
Norway

**8. PWP Edamame RM8.00/pack, 500g

@ white Button RM32/kg
@ Swiss Brown RM35/kg
@ Portobello RM40/kg, limited stocks
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. Handling fees RMS5 per order

Kindly PM FB/ WA 012-2912122.
#NO cancellation upon written
confirmation.

Thank you! @

I never seen this good quality Tuna in Fiji.
Liks - Reply - 34 w 0

View 2 more comments

_«+__ FijiFresh Seafood
rﬂl o February - QY

Deep Water Fresh Fish Arriving Daily..!! Onaga and Lei Pakapa.all
sizes, Deep Water Ka LBedford Snapper. the best tasting fish in
waorld are here.!! Every fish is caught, bled and gutted at the boat.
Then it goes into a deep bed of ice. The fish arrives at our shop within
a very few hours of being caught...We have these fish most of the time
but if you truly want an unbelievable experience..call ghead to reserve
fish coming in on the next boat, You will NEVER find fresher or better
fish. Call us at 9184-664 and just say "YES™..we will take it from there.
All are $18.00 per kilo....

tion to help you
;e of a Page. See
vho manage and

il 2014
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The popularity of salmon to regional
marketers and trade

* In Asian catering trade, Sushi restaurants and takeaway
(in supermarkets) is a driving force in salmon sales

* Popularity of salmon in Asia goes beyond the traditional fillets and
steaks which that makes it popular to supermarkets/retailers

The factor that matters is:

* Almost all parts of these imported salmon (heads, trims, skins, tails )
are sold as food fish in the retail trade at prices attractive to
customers, compared with high priced fillets or steaks.
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Asia: Imports of Fresh and Frozen Salmon (MT)
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URBAN AQUAPONICS: AN INNOVATIVE
WAY TO PRODUCE FISH AND PLANTS
AMIDST THE COVID-19 PANDEMIC

Empowering
Communities to
produce own food
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 Production of coastal and marine aquaculture commodities will continue to exhibithna.
steady growth in Asia

 Southeast Asia's wild capture fisheries are under stress and this has sparked a
surge in interest in offshore aquaculture in the region.

* Thereis a need to produce high value marine species in the region using the best
available technologies

* Food service is being digitized and nearly 50% of the world population is using social
media now

* |nnovation and technology are crafting and moulding the path to recovery, the

adaptation. This is going to characterize the growth in the industry from now on and
should be tapped

* Focus should be on how to cater to the consumers better, longer shelf live and
variety, convenience
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[op shopping apps by downloads in Southeast Asia (March 1 to March 28)

Indonesia

Hank App name

1 Shopee

2  Lazada

3 Tokopedia
4 Akulaku

5  Bukalapak- Jual Beli Online
6 wivo.com
7 Blibli.com

8  OLXIndonesia
9 JDud
10 AliExpress
Singapore
Rank App name

1 Shopee
2  Lazada
2 ShopBack
4  Carousell
5  Wish

Amazon

FairPrice

AN
Singapore

Rank

change

Rank
change

(I N A R N |
S P e e I = I R |

Malaysia

Rank
App name change
Shopes
Lazada 1
Fingo -1
Wish 3
Mudah.rmy
MY Watsons
ShopBack -3
AliExpress 149
Go Shop -1
Alibaba.com B

Thailand

Rank
App name change
Lazada 1
Shopes -1
7-Dalivery: &afuAn 7-Eleven B
Wish 1
BigCTH 5
JDCENTRAL 1
Watsons TH 4
Youpik ]
Tops Supermarket 0
Thisshop -G

Philipp

App name
Shopee

Lazada
Alibaba.com
Wish

ShopBack
Watsons Philippines
ZALORA

Zaful

Pursgold Mobils
GoSwak

Vietmam

App name
Shopee
Lazada
Sendo
Tikivn
Cho Tot.vn
GETIT
Loship
Shopk

Gf

Will the bubble burst? ¢ <)

No specific data available on the volume or at least on
the value of seafood sold online and consumed
through food delivery just yet, but the demand for
this is stronger

Food service is being digitized and nearly 50% of the
world population is using social media now

Innovation and technology are crafting and moulding
the path to recovery, the adaptation.

This is going to characterize the growth in the industry
from now on and should be tapped

Focus should be on how to cater to the consumers
better, longer shelf live and variety, convenience
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“Covid-19 is a catalyst of digital transformation in Southeast Asia,” Lazada Group
CEO Pierre Poignant said. “When consumers build a habit, it doesn’t easily go
away.

E-commerce will become a way of life.”
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